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Methodology
We have collected data from 30 June to 7 Aug 2014 using the following queries in addition to the 

official accounts of the show on Facebook & Twitter

Queries & Accounts

• Facebook Query 

”رامز قرش البحر“

• Facebook Account

http://facebook.com/ramezqershalbahr

• Twitter Query 

”رامز_قرش_البحر#“

• Twitter Account 

http://twitter.com/qershalbahr

Analysis Tools

25trends SMART V4 was the only tool used to generate this report, starting from data gathering to 

analysis, charts, spam exclusion, sentiment, growth tracking and all other sections

More about SMART here http://25trends.me/business/smart/
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http://25trends.me/business/smart/?utm_source=offline&utm_medium=PDF&utm_campaign=report_clicks
http://twitter.com/qershalbahr
http://facebook.com/ramezqershalbahr
http://25trends.me/business/smart/?utm_source=offline&utm_medium=PDF&utm_campaign=report_clicks


Summary Data

+ 8488 Facebook Wall Posts
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1,123,332 Conversations

510,646 Conversations 

6,334,897
 Engagements

6,334,897
 Engagements

198,045 Shares

   5,837,844 Likes

290,520 Comments

40%60% After Spam Exclusion

Likes

Shares

Comments



Volume
The volume of tweets, comments and user posts around the show across the month of Ramadan

Positivity
Positive sentiment percentage in user conversations across the month of Ramadan

** Excluding SPAM/OFF-TOPIC conversations
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Ramadan 

حلقة جنات
حلقة نجلء  بدر
حلقات حلمي بكر و مها احمد

 حلقة شريف مدكور



Negativity
Negative sentiment percentage in user conversations across the month of Ramadan

** Excluding SPAM/OFF-TOPIC conversations

Social Accounts Growth
Growth rate of the official social accounts across the month of Ramadan

Facebook Likes
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 حلقة احمد السقا

4.5+ Million



Facebook New Likes

Talking About
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Twitter Followers

Twitter New Followers
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Channels
The distribution of social channels of which data came from

Sentiment on Facebook

** Excluding SPAM/OFF-TOPIC conversations
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Sentiment on Twitter

** Excluding SPAM/OFF-TOPIC conversations
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Top Topics

** Excluding SPAM/OFF-TOPIC conversations

Top Tags
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Twitter Locations 
Locations of twitter users based on the location section in their profile 

Gender
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Most Buzzing Post

https://www.facebook.com/795391520494517/posts/817044828329186
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https://www.facebook.com/795391520494517/posts/817044828329186


Answering the Post Question

Using the “word-frequency” option in the tool, we were able to know the most chosen answers to 
the posted question

Most Positive Post

https://www.facebook.com/795391520494517/posts/825245557509113
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https://www.facebook.com/795391520494517/posts/825245557509113


Most Negative Posts

https://www.facebook.com/795391520494517/posts/825879614112374
https://www.facebook.com/795391520494517/posts/809160442450958

Top Engaging Twitter Influencers

• elwatannews 
• radiosawa 
• khaledsafi 
• hadeeeln 
• waleedalfarraj 
• almasryalyoum 
• fooqalsada 
• ahlam_alshamsi 
• mbc1tweets 
• olaalfares 
• kharabeesh 
• shorouk_news 
• layalina 
• ghazayel 
• cnnarabic 
• mostapharaad 
• cozmosam 
• abbaszahri 
• rtarabic 
• 6ar7k 
• mutfaell 
• filfan 
• dostornews 
• aleqtisadiah 
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Twitter Handles

https://www.facebook.com/795391520494517/posts/809160442450958
https://www.facebook.com/795391520494517/posts/825879614112374
https://twitter.com/radiosawa/statuses/485396287026921472
https://twitter.com/ahlam_alshamsi/statuses/484487010258653184


• rootshell99999 
• uae165 
• oo__q 
• aboshadah2010 
• annahar 
• saladalrajhi 
• akhbarak_net 
• safaaljayoussi 
• tahrir_news 
• oojt 
• broadcast_kuw 
• bdr_abdlmhssn 
• alhurranews 
• axxa00 
• mnnww3 
• nkt_m7 
• turkiis209 
• mes3freta 
• rt_rt511 
• mjarih7 
• toog__11 
• seksek 
• drbaha 
• d7eeem12 
• oojt2 
• soso0553
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https://twitter.com/olaalfares/statuses/483370785310916608
https://twitter.com/khaledsafi/statuses/486331252614893568


About 25trends

Established in 2011 & inspired by the Egyptian Revolution, 25trends 

provides the first fully-automated Arabic Social Media Analytics Services 

for Brands, Research Entities, Companies and Individuals in the Arab 

region

We believe in the VALUE of data on Social Media, and our goal is to 

expose this value and to give our clients the right tools to KNOW MORE 

about their audience interests, trends, and feedback

http://25trends.me

Business Service
http://business.25trends.me

Public services
http://facebook.25trends.me
http://youtube.25trends.me
http://twitter.25trends.me
http://instagram.25trends.me
http://googleplus.25trends.me

Reports
http://25trends.me/reports
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